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One of the best ways to increase traffic to your blog is to optimize it for search engines. 
Making your posts search engine optimization (SEO) friendly won’t give you immediate 
results because it takes time to build up SEO credibility. But SEO is one of the best long-
term strategies for promoting your blog. Why? Because it’ll bring you consistent, free 
traffic over time, long after you’ve published and promoted your posts.  

Another key benefit of SEO is that it makes you more visible to people who are actively 
searching for something related to your niche. Think about it: if you’re a florist in 
Vancouver, who’s going to be more likely to buy from you? The person who just actively 
searched for “Vancouver florist” on Google or the person who passively caught a 
glimpse of your social media post while scrolling her Facebook news feed? SEO lets you 
get in front of people who are looking for you but may not know you exist yet.  

Some business owners and bloggers shy away from optimizing their blogs for search 
engines because they think they need to be web developers to do it. It’s true that SEO 
can get complex and detailed. But you don’t have to be an SEO pro to implement some 
simple principles that will help you reap the benefits of SEO. And we’re going to help 
you do it. 

In this ebook, we’ll walk you through 10 key steps for optimizing your blog posts for 
Google and other search engines. Here are just some of topics you’ll learn about: 

• Strategically selecting keywords and topics for your posts 
• Integrating keywords into your posts properly 
• Writing SEO-friendly blog post titles 
• Formatting your blog posts for search engines 
• Optimizing your images 
• Using a handy WordPress plugin to make optimizing your blog posts a breeze 

These tips will help you get your blog posts in front of people who are looking for 
information on the very topics you’re writing about. They’ll also help you create another 
source of traffic to your blog, one that brings you a steady stream of traffic over time. 
And you know what? You can implement each and every one of them without knowing 
or writing a single line of code.  

Are you ready to master the basics of blog post SEO? Let’s get started!  
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Before we start talking about the basics of SEO, we want to tell you about a plugin that 
will make optimizing your posts a whole lot easier: the Yoast SEO plugin.  

The Yoast SEO plugin is a WordPress plugin, so you need to have a self-hosted 
WordPress site to use it. You can implement all of the tips in this ebook with a different 
WordPress SEO plugin, without any type of plugin, and with a website that isn’t a 
WordPress site. But the Yoast SEO plugin is very easy to use. So if you’re able and 
willing to try it out, we’d recommend it.  

The plugin is available as a free version, which is the version we’ll refer to in this ebook. 
However, you can also buy a premium version if you want to take your SEO game to the 
next level.  

 

How to use the Yoast SEO plugin 
Once you’ve installed and activated the plugin, you’ll notice that your WordPress post 
editor contains an extra box that looks like this:  
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If you click on the traffic light icon, which is the default open tab for the plugin, you’ll 
see three major sections in the box: “snippet preview,” “focus keyword,” and “analysis.”  

“Snippet preview” shows you what your blog post would look like on a Google search 
results page. “Focus keyword” is where you enter the keyword that you want your blog 
post to rank for, which we’ll talk about more in a bit. And lastly, “analysis” is where 
you’ll find information on how good your post’s SEO is. The plugin rates your post on a 
number of criteria and gives them a green light if all looks good, an orange light if 
there’s a minor issue, and a red light if there’s a more serious problem.  

!  
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You’ll also see an overall SEO score in the “publish” box in the right sidebar.  

!  

What’s great about the Yoast plugin is that these lights change dynamically as you edit 
your post. So if you adjust your post title or images to make them more SEO friendly, 
the lights corresponding to these elements will change accordingly. You don’t even need 
to click an “update” or “refresh” button.   

The Yoast SEO plugin also includes a bunch of other cool features, such as providing 
readability statistics for your post and allowing you to specify a different photo, title, or 
description to use when sharing your blog post on Facebook and Twitter. We won’t talk 
about these additional features further in this ebook. But you should definitely check 
them out if you decide to use the plugin. We use them regularly for our blog posts.  

Let’s begin 
Now that you know about a tool that can help you with your SEO, let’s get into the 10 
key steps of blog post SEO.  
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Step 1: Do keyword research 

When some people sit down to write a blog post, they choose a topic that seems 
interesting to them. There’s nothing wrong with writing about topics you’re passionate 
about. But the topics that are most interesting to you may not be what you’re audience 
is most interested in. That’s why it’s helpful to base your post topics on keyword 
research. 

What exactly is keyword research and why is it important? Keywords are the words you 
expect your target audience to use when searching online (e.g., “Orlando vegan 
birthday cakes”). If your blog post gets a high ranking in Google search engine results 
for the keywords that your target audience searches for, they’ll be more likely to find 
your post. Keyword research is all about identifying the best keywords for you to use 
when you’re optimizing your blog.  

So how exactly do you do keyword research? 

First, make a list of categories related to your product, service, or blog niche. For 
example, because we provide copywriting and editing services, we may include items 
like this on our list: 

• Blog posts 
• Website copy 
• Email copy 
• Brochures 

Next, for each topic, brainstorm a list of related keywords people might search for. Here 
are some keywords we might come up with for the “blog post” category: 

• High-quality blog posts 
• How to write a how-to blog post 
• How long should a blog post be 
• Toronto blog writer 

Then, search for related keywords that you may not have thought of. An easy way to do 
this is to search each keyword on your list in Google and check out the related search 
terms at the bottom of the page: 
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Finally, use keyword research tools (like Google Adwords Keyword Planner) to identify 
long-tail keywords for each of your categories. Long-tail keywords are more specific 
terms (e.g., “Toronto blog writer”) and tend to be longer. You can compare these to 
head terms, which are short, generic terms (e.g., “blog”). When you target long-tail 
keywords, you can attract people who are already very interested in a specific topic 
(e.g., finding a blog writer in a specific city). This makes it easier to convert them. 

Keyword research is important. You can optimize your blog post by placing a keyword in 
all the right places. But if you select the wrong keyword for your niche and audience, 
you’ll be wasting your energy. 
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Now that you’ve done some keyword research, it’s time to put it to use. How? By 
creating a blog post based on each of your final keyword terms. For example, we wrote 
the blog post 5 content writing tools you need to use based on the keyword “content 
writing tools.” 

By using a researched keyword as the basis for each post, you target the keywords you 
want to rank for and make it easier for people to find your content when they search 
online.  

Building posts around keywords also helps you make sure that you’re writing posts on 
topics that your audience actually cares about. You may have a great idea for a topic, 
but if it’s not something your audience is interested in, they won’t bother to read it. So 
unless you’re blogging purely for personal pleasure, be systematic by crafting posts 
around keywords.  

If you’ve done extensive keyword research, you may have a long list of long-tail 
keywords to use. How do you choose which ones to tackle first? We’ve got one name: 
BuzzSumo. 

BuzzSumo is a tool that allows you to find the most shared content for a particular topic 
or keyword. For example, if we search for “how long should a blog post be,” BuzzSumo 
will display the most popular articles on this topic and the number of times they’ve been 
shared. You can use BuzzSumo to figure out which of your keyword topics are most 
popular right now. Here’s what a search in BuzzSumo looks like: 

!  
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If you’re using the Yoast SEO plugin, add the keyword for your blog post to the “focus 
keyword” field in the Yoast SEO box.”  

!  
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There’s no single length to aim for when you’re writing a blog post. Instead, aim to 
write a comprehensive post that gives readers all the information they need to do 
something with it. When Google decides how to rank content on the web, it assesses 
the quality of the content. If you write a comprehensive post that’s packed with value 
for readers, Google will be more likely to reward you by giving you a higher ranking in 
search engine results.  

Writing comprehensive posts also protects you from publishing content that’s too short, 
what Google calls “thin” content. In most cases, a post that’s 300 words or shorter isn’t 
going to contain enough information to be useful to people. That’s why Google may 
penalize your blog post if it’s less than 300 words. The Yoast SEO plugin lets you know 
if your post is too short by including length as a criterion in the “analysis” box. 

!  

The length of a comprehensive post will vary depending on the topic you’re writing 
about. In some cases, it may mean writing as much as 3000 words or more. In other 
cases, you may need only 600 words to cover a topic thoroughly.  
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Step 3: Include your keyword in strategic places 

You can include your keyword anywhere in your blog post where it makes sense to 
include it. But there are a few places in your post where it’s particularly strategic to 
include your keyword. Here’s what they are:  

• The title (see Step 6) 
• At least one H2 subheading (see Step 7) 
• The first paragraph 
• The meta description (see Step 9) 
• The URL 

Here’s how we included our keyword in these places for our blog post on 5 content 
writing tools you need to use:  

• Title: “5 content writing tools you need to use” 
• H2 subheading: “Try these content writing tools today 
• First paragraph: “Need some help writing engaging, SEO-friendly blog posts, 

ebooks, or website copy? Check out these 5 free content writing tools.” 
• Meta description: “Want to write engaging, SEO-friendly blog posts, web copy, 

and ebooks? Check out these 5 free content writing tools. What do you have to 
lose?” 

• URL: http://www.inpressionedit.com/2017/03/25/content-writing-tools/ 

Why is it important to include your keyword in these places? They’re the key places 
Google and other search engines look when they’re trying to identify what your post is 
about. If you include your keyword in these places, Google is more likely to correctly 
match your post to your target keyword. And what happens when Google detects a 
strong match between your post and a particular keyword? People who search for that 
keyword are more likely to see your post.  

If you’re using the Yoast SEO plugin, you can check if you’ve included your keyword in 
these places by looking at the relevant criteria in the “analysis” section in the Yoast SEO 
plugin.  
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Step 4: Limit your keyword density 

It’s important to write your blog posts based on keywords. But it’s equally important to 
remember that keywords work best when you use them sparingly. So there’s no reason 
to go keyword crazy. In fact, if you stuff your posts with keywords, you’ll get a penalty. 
Why? Because Google will assume that your post is spam.  

To avoid getting flagged as spam, SEO experts suggest keeping your keyword density 
low. How low? About 1–2% of the total word count of your blog post. This means you 
should aim to use a keyword about 1–2 times for every 100 words in your blog post. In 
a 1000–word blog post, for example, you would want to use your keyword about 10–20 
times.  

If you’re using the Yoast SEO plugin, you can check the keyword density for your post 
by looking for the line about keyword density in the “analysis” section.  

!  

If you try to force keywords into your blog post, your sentences can start to sound 
awkward. That’s why a good strategy is to write your blog post naturally while keeping 
in mind that you need to incorporate your keyword here and there.  

In some cases, you may finish writing your post and realize that you met the 1–2% 
keyword density target without even thinking about it too much. In other cases, you 
may find that you’ve fallen short of this target a bit and have to go back and add your 
keyword in a few times. But in both cases, you’ll end up with a blog post that still 
sounds like something a human would write.  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Step 5: Write an optimized blog post title 

The titles of your blog posts matter. They’re the first thing Google and actual people 
(we shouldn’t forget about them) will look at to figure out what your post is about. So 
you want a headline that appeals to both search engines and to people. If you need 
some help crafting magnetic blog post titles, check out our post on 9 blog title 
generator tools to help you craft the perfect headline. It also includes a package of 72 
blog title templates you can download for free.  

The templates will primarily help you craft titles that appeal to people. But how do you 
make your title a magnet for search engines too? Make sure it fits these three criteria:  

• It contains the keyword for your blog post 
• The keyword appears as close to the beginning of your title as possible (ideally 

within the first 3 words) 
• It isn’t so long that it gets cut off on a search engine results page (about 55 

characters) 

The title of our blog post on 5 content writing tools you need to use contains 39 
characters and includes our keyword phrase, which appears close to the beginning.  

If you’re using the Yoast SEO plugin, you can assess how well your title meets these 
criteria by look at the corresponding traffic light scores in the “analysis” box.  

!  
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You can also assess the length of your title visually by looking at the snippet preview. If 
your entire title is visible in the preview image, you’re good to go.  

!  
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Step 6: Include optimized subheadings 

Another key blog post SEO principle is to use subheadings strategically. Subheadings 
are the headings for different sections of your blog post. They’re great for helping your 
readers navigate a blog post by breaking it up into different sections.  

But that’s not all they’re good for. Subheadings also help Google figure out what your 
post is about. This is especially true of H2 headings, the second level of headings that 
come after H1 headings (the heading that’s reserved for the title of your blog post). 

Most user-friendly website platforms contain a dropdown menu that lets you select any 
text in your post and turn it into a heading.  

!  

To maximize the SEO juice you get from your H2 subheadings, include important words 
related to your blog post topic in them. And in particular, use your keyword in at least 
one of them. When you do this, it helps Google match your keyword to your post. It 
also contributes to that 1–2% keyword density. 

Here’s an H2 subheading from our “5 content writing tools you need to use” post that 
contains our keyword for the post: “Try these content writing tools today.” 

If you’re using the Yoast SEO plugin, check the relevant criterion in the “analysis” box to 
find out if your post contains at least one H2 subheading that includes your keyword. 
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Links are key for SEO because they help establish the credibility of your post. A lot of 
people focus on inbound links – when blogs (ideally well-known ones) link to you. But 
internal links within your blog, ones that link one of your posts to another, also boost 
your SEO credibility. In addition, they give your readers more value and keep them on 
your blog longer (win-win!). 

Outbound or external links – links to other blogs or sites – are also important to include. 
Adding external links is a great way to direct people to additional information you can’t 
fit in your post. They also show Google that your content is relevant to other stuff out 
there, and that’s something Google likes to see.  

Some people shy away from including external links in their posts because they think 
these links will send their readers to potential competitors. But the truth is that by 
including external links in your post, you’re directing your readers to other valuable 
information. And what happens when you give your readers value? They’re more likely 
to come back for more. 

Aim to include at least a few internal links and a few external links in your blog post. If 
you’re using the Yoast SEO plugin, you can check the internal link and outbound link 
criteria in the “analysis” box to find out if your post contains them.  

!  

                                                           www.inpressionedit.com                                       �               18

Step 8: Add Internal and External Links 

http://blog.hubspot.com/marketing/seo-friendly-blog-post-checklist-ht#sm.0000sb6mbhae6dssvpq27tccnaxhj
https://sumome.com/stories/seo-blog-tips#find-keywords
http://www.inpressionedit.com


Step 7: Include an optimized meta description 

To optimize your blog posts for search engines, you need to add a good meta 
description. Meta what? A meta description is a description of your blog post. It 
sometimes appears as the excerpt of your post on a search engine results page.  

!  

A meta description is another place Google and people look to find out what your post 
is about and how relevant it is to a searched keyword. That’s why it’s important to 
optimize your meta description. 

How do you write a meta description that both Google and people will love? Follow 
these tips: 

• Stick to 150–160 characters (to make sure the whole thing will fit on a search 
engine results page) 

• Use your keyword once (so people and Google can see the relevance of your 
post to the searched term) 

• Explain why your post is valuable. What does it offer people? 

Here’s the meta description for our post on 5 content writing tools you need to use: 
“Want to write engaging, SEO-friendly blog posts, web copy, and ebooks? Check out 
these 5 free content writing tools. What do you have to lose?” 

If you’re using the Yoast SEO plugin, you can use the plugin to add your meta 
description. Simply go to the Yoast SEO box and click on “edit snippet” in the snippet 
preview section. You can then enter your meta description into the “meta description” 
field. If the length of your meta description is appropriate, the line under the meta 
description field will turn green.  
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There’s also a criterion in the “analysis” section that will tell you if your meta description 
contains the keyword for the post.  

!  

If you aren’t using a plugin that helps you add your meta description to your post, you 
can use HTML. Just add the following to the <head> section of your post:  

<head>  
<meta name=”description” content=”your meta description”> 
</head> 
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The last step of optimizing your blog post for search engines is to make the images in 
your post SEO friendly. You do this by adding your keyword to the alt text for your 
images. For example, in our blog post on 11 things to do before you publish your next 
blog post, all of images contain the keyword phrase “before you publish.”  

You can add alt text for an image in WordPress when updating or selecting an image to 
insert into a post. Simply click on an image to open the “attachment details” box and 
enter your alt text into the field with this name.  

!  
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You can check the “analysis” section of the Yoast plugin to see if your keyword appears 
in the alt text of images in the post.  
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Optimizing your blog posts for search engines can seem like something that’s too 
complex for the average business owner or blogger to tackle. But it isn’t. The basics of 
blog post SEO are easy once you get them down, and they don’t even take that much 
time to implement. Sure, it adds a few new steps to your blogging process. But if you 
take the time to incorporate them, you’ll set yourself up to get consistent, free web 
traffic. You’ll also make your brand or blog more visible to the very people who are 
looking for you. (How can you say “no” to that?) 

Have feedback for us on this ebook? Want to ask a question? Get in touch with us today 
at info@inpression.io. 
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At Inpression Editing, we help entrepreneurs grow their business with powerful + 
polished content. We do this by providing copywriting, copyediting, and writing 
coaching services for blog posts, website copy, marketing materials, and much more. 
Located in Toronto, Canada, we provide all of our services in both Canadian and US 
English. Check us out on our website or connect with us on Instagram, Facebook, and 
Pinterest. Happy content writing! 
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